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HERE WE     COME. 
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HERE WE     COME. 

U N L E A S H  Y O U R  C R E A T I V I T Y
B E  A  P A R T  O F  O U R  T E A M

Automotive & Motorsport

Journalism & Photography
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N i n a  S t a m e n o v a
-  F o u n d e r ,  P u b l i s h e r

Established in Vancouver of February 2020, Fueler Canada Magazine tastefully 
curates a collection of automotive-driven content created to inspire a new 
passion for the automotive industry while bringing together those with an 
already stinging zeal. Fueler is the only Canadian Automotive publication 
owned and operated by women. Our rich editorial inspired automotive content 
and vibrant imagery brings luxury to an attainable level as we explore the men 
and women around the world who impact the automotive and motorsport 
industry who close the gender gap on machinery.  

Alongside an abundance of marketing mediums, tools, accessibility and 
square-like photographs, it can be arduous to stand out from the crowd. 
Fueler’s semi-annual print issue cautiously selects gratifying content that our 
readers are left with flipping through the pages many times over. We have a 
space for your business among a bounty of original photography, personable 
interviews, rich car-chronicles, house stories and valuable shared experiences .  

We boast a unique raw community approach, partnering with various local 
companies and charities while uniting automotive lovers across the globe, 
taking a positive narrative by representing people with raw talent from across 
the nation in every issue.   
Our electric editorial mix of automotive and lifestyle content, includes books, 
art, beauty, business, recipes and interviews at the forefront of our storytelling 
through personal experiences of communities small and large. To date, our 
coffee table book-like magazine has been distributed to over 131 retail 
locations across Canada, while our digital audience grows rapidly as we fast 
become a trusted media source, not only across Canada but globally.  We take 
a positive narrative by representing people with raw talent from across the 
nation in every issue. We make it easy for readers to find them by including 
social media handles. Furthermore, our content is written to be enjoyed by the 
whole family; there’s a little something for everyone.    

We stress on the importance and difference of what print feels like in our 
readers’ hands and looks like in their eyes. Our readers connect with Fueler 
content as they indulge in pages of meaningful content, right in their lap.  

Let us create a space in Fueler for your business among an abundance of 
original photography, personable interviews, rich car-chronicles, house stories 
and valuable shared experiences.  

Thank you for considering us as a trusted media source across Canada.  
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O U R  M I S S I O N
To expand our National 
and International footprint, 
and scale our teams to 
innovate faster and deliver
the solutions you want and need. 

O U R  V I S I O N
From the very beginning, 
we continue to empower
talent to grow. 

O U R  V A L U E S
To be a space of diversity and inclusion, 
while having a corporate responsibility
in a philanthropic environment. 
A magazine with purpose.  
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F U E L
Y O U R  E M O T I O N .

FUELER.

Verb: 
One who wants to be the cause of passion and emotion

Derived from FUEL
1. To power 

2. To Cause, to burn more intensely 
3. Material needed to keep your engine running 
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TALENT

 

EXPERIENCE

 

CHARITABLE PROGRAM

 

P H O T O G R A P H Y S T O R Y T E L L I N G I N I T I A T I V E
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The apothecary of our content is the 

journey and people behind what 

drives the automotive industry. 

Fueler tastefully curates a collection 

of automotive-driven content 

created to inspire a new passion for 

the automotive industry while 

bringing together those with an 

already stinging zeal.

Our rich editorial inspired 

collective of automotive journalism 

and vibrant imagery brings luxury to 

an attainable level as we explore the 

men and women around the world 

who impact the automotive 

industry, and those who close the 

gender gap on machinery.  

Our electric editorial mix of 

automotive and lifestyle related 

content, includes books, art, beauty, 

business, recipes and interviews at 

the forefront of our storytelling 

approach through personal 

experiences of communities small 

and large.   

Supporting a charity is easy with our 

verified Charity Program. Every 

issue of Fueler highlights a 

reputable Canadian charity or 

foundation. Education, Health, 

Environment, Animal, Art and 

Culture, are our needs-based 

programs which we focus our 

assistance to. We support both 

non-for-profit and for-profit 

charitable activities that are 

directed towards the achievement 

of that charity’s charitable aims and 

objectives. Fueler’s community 

based approach donates and divides 

our time to high-impact advertising, 

editorials and monetary donations 

throughout the issue’s shelf-life.  

We practice what we preach,  

providing equal opportunities and 

resources to groups whom might be 

otherwise excluded or marginalized.  

  

Our team of talent and contributors 

are experts in their field. Fueler 

produces 90%+ of all photography 

we display in each issue. We are 

proud to hire carefully picked 

Canadian artists that represent the 

automotive industry in the best 

light. Our production team will 

always continue to represent 

established persons in their field, as 

well as seeking new raw talent 

looking for their break in the 

market.  

The Fueler Media Team sets goals to 

hit deadlines and always deliver a 

solid campaign which aligns to our 

marketing strategy.   

Our Media Team is an established 

group of individuals who withhold 

their reputation of building brand 

and product awareness. The team’s 

performance is dynamic and  we are 

always inclusive of gender, race and 

beliefs.    
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BE THERE.

 

#FUELERCOOKS TAILORED VIP

 

E V E N T S A T  H O M E E X C L U S I V I T Y

The Fueler family spans 14 years of 

exercised dedication to create and 

structuralize guests being part of 

unbelievable experiences.   

Membership into Fueler Club 

expands past traditional advertising 

to tailored supercar driving trips, 

track days, hot tickets to 

entertainment experiences and 

world championship sporting events 

throughout the calendar year.

VIP sections with personalized 

service is only given to a handful ― 

be one of them. We locate you on 

the main concourse of all ticketing 

affairs, direct action and enhanced 

benefits. Fueler Club is created for 

VIP’s by VIP’s, we know and 

understand what you need.

How do you survive an 8 hour road 

trip, and what good is a roadtrip 

without snacks... Energy bites, 

melt-in-your-mouth portable 

charcuterie cups, jerky, poached 

pears, vegetarian pakoras... Tips 

and ingredients from chefs and food 

experts directly at your fingertips. 

The kitchen connects people to their 

food through the different cultural 

foods they eat. We bring the Fueler 

reader’s household around the 

kitchen table to mix, simmer and stir 

food and drink recipes from favorite 

Chef’s and establishments.

Fueler combines two components of 

a healthy relationship: cars and 

food.   

Fueler Club is an optional prestige 

experience club, tailored to 

members of influence in our 

communities who want to go 

beyond traditional advertising. Our 

team has experience and expertise 

in management services, booking 

departments and exclusive creative 

entertainment.    

We stress that each member and 

business will always be considered a 

VIP as you are a pillar of our success.

We believe in brand exclusivity 

within our pages and honor wishes 

to do so over a multi-issue 

partnership. Options to explore 

extra sensory branding and premier 

white label press release 

distribution are available.  
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SKY GARDEN

 

LEGACY

 

FREEDOM

 

P R E M I E R  P L A T I N U M P L A T I N U M G O L D
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$65,000 $27,000 $15,500

This classic placement includes 

certainty with premium creative 

advertising placement without 

inflation over a 3 issue term as well as 

extended network press release 

distribution. Relax, we’ve got your 

needs prioritized our capable hands 

with complimentary advertising 

design options as well as production 

photography. Option to be a guest in 

the Paddock is open. Freedom 

membership is limited to 5 

businesses over a 1.5 year term.   

Leave your mark with Fueler by 

accelerating change in our capable 

hands through branding 

opportunities, specialty creative 

advertising space and motorsport 

event sponsorship. Legacy 

membership includes all aspects of 

Freedom plus an exciting creative 

space into electric motor-sporting. 

Option to be a guest in the Paddock 

is open. Legacy membership is 

limited to 3 businesses over a 1.5 

year term.      

The prestige of having it all, 

members  of the highest reputation 

and achievement. Be a Sky Garden 

member that suits your company 

profile. Premier Platinum 

memberships basically pay for 

themselves with an extended list of 

specialty perks, plus everything in 

between.   

If you want to be in on the action, 

this is the membership for you. 

Events, exclusive parties, concierge 

service and personalized marketing 

materials exclusive to Sky Garden. 

Premier Platinum membership is 

limited to 3 non-competitive 

companies over a 1.5 year term. 
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P H O T O G R A P H Y
K. Kwong

ABB Formula E Berlin Season 7



ADVERTISING RATES PER INSERTION 
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$2,074
$2,217
$3,118
$3,647
$3,854
$5,148
$5,148
$3,711

$2,431 
$3,003
$687
$969

$1,702
$3,146
Please 
inquire

STANDARD POSITIONS

Full-Page, CMYK
Double-Page Spread after Page 21 

Quarter Page
Half Page

PREMIUM POSITIONS

Full-Page Opposite Publisher’s Letter
Full Page Opposite Table of Contents 

Full-Page within First 21 Pages
Double-Page Spread within First 10 Pages 

Inside Front Cover
Inside Front Cover+Page One (DPS)

Outside Back Cover
Inside Back Cover

ADVERTORIALS

Full-Page
Full-Spread
Multi-Page

Note: All advertising rates listed are in Canadian funds. Quotes 
(for special insertions) available upon request. Premium 
position page numbers listed are estimates and actual 
pagination may differ slightly.  Please send all Ad Creatives by 
Email or Wetransfer: media@fueler.ca  

BILLING PROCEDURE AND COMMISSIONS

Payments are due within 60 days of billing. Payments by major 
credit card will be charged applicable processing fee of 3.2%, 
invoices are sent through Square. A monthly billing system, 
incorporating a pre-authorized debit plan, is available.   

$2,210 
$2,730
$624
$871

$1,885
$2,015
$2,834
$3,315
$3,504
$4,680
$4,680
$3,374

$1,547
$2,886
Please 
inquire
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A D  C R E A T I V E  
S I Z I N G
TECHNICAL SPECIFICATIONS

FILE TYPES, SIZES & DESIGN NOTES

All files must be in high resolution
Accepted formats: Ai Illustrator, PDF in finished vector
Image optimum resolution is 350 dpi at 100% size.
CMYK only. RGB, LaB or spot colors are not allowed.

Note: Any touchups have to be made by file will occur a 
$20 fee. Designer options available at an added $85 per Ad 
Creative, send us your files and let us do the work for you!

Please include Ad creative to be tagged on the bottom 
with the advertiser’s name, ad size, ad title, and date 
when sending though. 

Please send all Ad Creatives by email or Wetransfer 
media@fueler.ca

Full Page 

Half Page Horizontal

Half Page Vertical

Quarter Page

Full-Page Spread 

W 18.22cm x H 25.52cm

W 18.22cm x H 12.79cm

W 18.22cm x H 25.52cm

W 9.11cm x 12.79cm

W H 18.22cm x H 25.52cm 
on either side accounting 
for 0.8cm bleed on the 
inners. Please supply full 
size un-cut Ad Creative 
along with cut file. 



C A L E N D A R
LIVE IN THE PRESENT, PLAN FOR THE FUTURE

5 
ELECTRIC SERIES
FORMULA E, EXTREME E, E1

HIGH PROFILE CANADIAN EVENTS

DINER EN BLANC, DEIGHTON CUP

JULY 2022*

2

WEEKEND GETAWAYS

PADDOCK CLUB FORMULA E or Formula 1, 

GOAT RALLY SUPERCAR WEEKEND

SEPTEMBER 2022*

2

FUELER’s content is refined with collaborations by a perspective of storytelling 
and experience. Our focus is to gain national presence from working with a 
growing team of photographers, writers and illustrators. 
Our electric editorial mix of automotive and lifestyle, including books, art, 
beauty, business, recipes, interviews and more is the forefront to our storytelling 
through personal experiences of communities small to large. 

We are 85% Automotive 
&  15% Lifestyle (Food & Drink)

Our innovative approach of mixed media experience offers years of involvement 

and contact in corporate brand creation, media production and marketing 

support. We understand that being a collaborative leader, we must have skill and 

ability to develop innovative solutions to an existing creative table to leverage 

your brand identity. Fueler’s Media Team takes on challenging projects without a 

hesitation with an in depth understanding of the current environment.

We are consistent with organization and embracing a unique selling proposition 

that sets our product and service apart from the others. 

We practice the six brand building blocks: imagery, judgments, feelings, 

performance, salience and resonance.   

PUBLICATION SCHEDULE : 

 

Every copy of FUELER is carefully printed with Soy Bean Ink and with recycled 
paper material FSC certified.  Printed on thin high gloss art paper inside to 
maximize content, our cover is Ultra high gloss UV Coating. Page count per issue 
145-200. 

Have a story we should share?  Contact us today  team@fueler.ca 

2022 

MEDIA SCHEDULE

FORMULA E 

FUELER CLUB TERM THROUGH APRIL 2023

APRIL 09:  ROME 

JULY 02:  VANCOUVER  

JULY 16/17:  NEW YORK 

EXTREME E 

OCTOBER 23/24: ITALY

COUNT US IN

*Events canceled due to Covid will be carried on to the year after. 

FALL/WINTER   October
SPRING/SUMMER   June

Creative due July
Creative due April
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“We create a desire to stop and stare at every page.” - Nina Stamenova, Founder 

From conception our goal has been very clear: migrate the gender gap in automotive, 

through a unique community-approached narrative .

O
U

R
 R

EA
D

ER
R

EA
D

ER
 P

R
O

FI
LE

 

Consumer Profile 

Gender: 41% are female | 
                  59% are male

Average Annual Household Income:     
                   $145,000 

Age: 
 MILLENNIALS   65%
 GEN-X     25.6%
 BABY BOOMERS  9.4%

Education: 78% have a post-graduate 
degree or higher

Location: Canada 47.3%
 Europe 19.34%
 USA 4.3%
 Other 29%

Readership 
41,400 Print year 2021
36,750 Print 1/2 year 2022
Digital numbers  TBC

Top 5 Regions Across Canada for 
print distribution 

65% of total print run distributed 
across Metro Vancouver 

60% Across Canada
Ontario 48.8 %
British Columbia 19.1% 
Alberta 15.5% 
Quebec 7.9% 
Maritimes 4.8% 

Top 5 Most Read Editorial Subjects 

Automotive & Mechanics 
Alcohol (Spirits, Liqueurs) 
Food (Recipes) 
Environment & Technology
Travel 

Buyer Behavior 

91% Of our readers have purchased a 
product Online in the last month 
73% Shop in boutiques 

Top Vehicle Types Owned: 

SUV 
Daily-commuter 
Luxury
Sports 

Top 15 Most likely purchases to be 
made by FUELER readers 

Cars and accessories
Wine & spirits 
Books 
Luxury goods including jewelry and 
watches 
Eyewear / Sunglasses 
Sporting goods
Nutritional supplements
Insurance
Stocks/Mutual Funds
Travel accessories and tickets 
Real Estate
Electronics
Fragrance
Art

Website Visitors

Unique clicks   58,2 37
 Social media links
Unique visitors   6,850 
 (Monthly average)
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CHARITABLE ORGANIZATIONS
FEATURED

SINCE FEBURARY 2020

CANADIAN

PHILANTHROPY
WELL-BEING

TRUST

BE FEATURED
write to us and apply

team@media.ca

C H A R I T A B L E  P R O G R A M
EVERY JOURNEY BEGINS WITH A SINGLE STEP

Helping others is close to our hearts. Our philanthropic mission is to raise 

awareness, funds, understanding and appreciation to charities and foundations 

with the same core values as Fueler Canada Magazine. Our three chosen trusted 

Canadian charities target our purpose in three sectors: children, adults and 

animals. Being part of the FUELER CLUB guarantees a substantial donation to 

your charity of choice. Choose from: Easter Seals, a trusted charity and 

established leader in supporting the disabled community; MADD (Mothers 

Against Drunk Driving) Canada, a volunteer-driven organization to support those 

affected by drunk driving and prevent underage drinking; CNIB (Canadian 

National Institution for the Blind) Guide Dogs Program, an organization driven to 

change what it is to be blind today , training and matching dogs with Canadians 

who are blind or partially sighted.       

V E R I F I E D  C H A R I T I E S  

Be tickled with our philanthropic values, Fueler Canada Magazine, “A Magazine 

With Purpose” was created with a desire to fuse community involvement and the 

charitable sector through the powerful automotive industry. Our big-hearted 

team keeps patriotic to the meaning of giving back and sharing a responsibility to 

actively aim kindness, understanding and humanity to those who need that extra 

bit of extra special attention.   

Boosted focus for advertising, proceeds of sales, donations and an exclusive 
multi-page photography editorial are some of the practices we influence to our 
readership.   
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128 
CONTRIBUTORS
TO DATE

PEOPLE AND GROUPS

I N C L U S I V I T Y
THE STATE OF BEING EQUAL

Fueler’s broad list of contributors come from all walks of life, we structure our 

content to enable greater community involvement, we stress on our four pillars of 

social responsibility practices, the acronym FUEL, in all aspects of production to 

achieve this:  

 F  airness

 U  nity

 E  xperience

 L   earning

Our storytelling approach is nothing without the experience our guests bring to 

the table, whether chatting online through a Zoom interview, being present in 

their kitchen or capturing moments with the worlds most powerful cars. We share 

excitement how it truly is possible to all be unified with the automotive industry 

being the underlying platform to keep us consistently learning further. Our 

organization practices a fair approach regardless of colour, gender or status, to 

promote natural equality. We give equal and adequate opportunities for all people 

involved in creating each issue of Fueler and stress the importance of inclusion to 

all race, age and gender. 

 

Fueler’s contributors and Media Team are vital for our success, our objective is to 

create a platform that channels all the change that has to happen in the 

automotive industry pertaining fairness and equality, promoting good health. 
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D I S T R I B U T I O N
WORLDWIDE

22,200 

PRINT COPIES
LAST 3 RUNS

750 DIGITAL COPIES

CHAPTERS, INDIGO, COLES
SPECIALTY MAGAZINE NEWSTANDS

FINE BOUTIQUES, COMMERCIAL LOUNGES
POCKETMAGS

Printed with Soy Bean Ink

Reforestation Partner

SMETA and SEDEX Certified printing
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10,500 

PRINT COPIES
NEXT RUN

2,500 DIGITAL COPIES

DIGITAL SHOP

EXPERIMENTAL INTEGRATED

Fueler’s skilled creative team has taken a 219 percentage growth over the last 

year. We take a step-by-step approach to increase our distribution network and 

distribution points,  carefully attending to strategies which increase local, regional 

and national audiences.  Our content-sharing approach multiplies our readership 

creating a valuable asset for top tier advertising space.  

Fueler is consistent with a solid traditional media plan, as well as being fluid with 

changing tides in digital space. We are looking to continue exponential growth 

within airport lounges, charter flights, integrated event spaces and media 

coverage.  Our continued expansion has been carefully budgeted to cover 

communication media incorporating experimental touch-points to provide more 

to the user experience though knowledge.  

 

We carefully regulate budgets to maintain optimal growth quickly in each Term. 

Our budgeting allows 50% designated to framework , 30% for printing and 20% 

for our Media Team expenses. Framework budgets are dived to three important 

pieces: 70% creative production, which include advertising, marketing and 

photography; 20% for social media and website management; and 10%  to our 

verified charities.       

We adhere to the best environmental and sustainable practices, our certifications 

are important to us. We print with world leading ethical membership organiza-

tions, SMETA and SEDEX certifications under ethical trade for social and ethical 

compliance.  

BRAND 
PARTNERSHIPS
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C H A T

•  General Inquiries

team@fueler.ca

 

•  Media & Advertising Inquiries

 media@fueler.ca

 

•  Shop

 shop@fueler.ca

Magazine Subscriptions•  

subscriptions@fueler.ca

T E A M

•  Nina Stamenova
Founder, Publisher
 

•  Samantha Prosser
Editor

•  Pauline Hui
Accounting

C O N T A C T
Fueler Canada Magazine 

•  Peacan Media
Media and production
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FUELER CANADA MAGAZINE LTD.

1759 West 3rd Avenue.

Vancouver, BC V6J 1K7

Canada

t. +1 (604) 446 1710

f. +1(604) 568 8793

www.fueler.ca

 facebook.com/fuelercanada

 instagram.com/fuelercanada



THINK RESPONSIBLY 

LEARN MORE ON FUELER.CA


